
Naturally Placemaking Brand
Update



A welcome for all,



Big skies. Varied landscapes. Water, from the chalk streams to the Broads.
In a crowded, hectic world we have the gift of space - to exhale, to think differently, to create, to be your natural self.

Nature is woven into life here, nourishing our food, our history and our culture. We care for it and flourish with it.
Every season with its own rhythm.

We aren’t a place to hurry through on your way elsewhere. 
We are a place to linger, reconnect, and explore in your own way, with a generosity of space and spirit that welcomes all.

Come as you are. 
Leave renewed.
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Currently
Fragmented messaging

+
Fragmented activities

+
Fragmented energy 

=
Fragmented impact

“We have a ‘clash 
calendar’, we’ve never 
thought about an 
alignment calendar”



To increase impact 
we need to create alignment



“We need to build the picture in peoples heads. 
Cornwall people get easily. They can’t picture our landscapes 
and stories, they don’t get it until they come”



• One clear regional story instead of fragmented messages

• Stronger distinctiveness & memorability

• Framing for stakeholders & partners

• Aligns activity to the same narrative spine

• Easy for partners amplify a shared strategy with their own voice

Our shared messaging explains why it matters and why it’s different here
Our pillars tell people what we offer



Our 22-44 pre-nester audience

Visit England, Visit Britain Skyscanner, Condor Ferries, Harris Poll Eventbrite, 
Marriott Bon Voy, Simon Kucher, Airbnb, Booking.com, Expedia,Amex

Most likely to travel 
outside school holidays 

Highly influenced 
by social search

34% seeking 
quieter destinations

Over 60% use AI for travel 
research & planning

Take most short 
breaks & spend more

78% prefer to spend on 
experiences over things

Book earlier than 
other nationalities

Desire sustainability 
but not at a premium

Preference for authentic, 
story-rich, personalisation



Where you find your natural rhythm
Here, days move to natural cues - tides, light, seasons, migrations -not timetables.
Whether you wander, roam, sail or slow down, this landscape helps you find the pace that feels like yours again.



Space that brings you closer
Big skies and a generosity of space and spirit create a closeness you rarely find elsewhere - to nature, to flavour, 
to culture, to people, and to yourself. Here, distance disappears and you become part of things.



A place where ideas and stories grow wild
In a region shaped by creativity and curiosity, ideas and stories don’t sit in galleries, they spill into fields, coast, trails 
and towns. They grow here like the landscapes: unruly, surprising and alive, mixing old roots with new thinking.



The land where the lost things live
In a world that’s lost its peace, its wild places, its wonder, this is where those things still thrive. 
A landscape that gives back what modern life takes away.



Where life runs on natural energy
Here, natural energy flows through everything – the people, the wildlife, the food and the culture.  
Salt air, bold creativity and wild coastlines charge you back up.



Where you find your 
natural rhythm Space that brings you closer A place where ideas 

and stories grow wild

The land where the lost things live Where life runs on natural energy



Big skies. Varied landscapes. Water, from the chalk streams to the Broads.
In a crowded, hectic world we have the gift of space - to exhale, to think differently, to create, to be your natural self.

Nature is woven into life here, nourishing our food, our history and our culture. We care for it and flourish with it.
Every season with its own rhythm.

We aren’t a place to hurry through on your way elsewhere. 
We are a place to linger, reconnect, and explore in your own way, with a generosity of space and spirit that welcomes all.

Come as you are. 
Leave renewed.
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Next steps - from messaging to activation



Turning Naturally into shared moments the region 
can recognise, join and amplify.

A framework for co-ordinated, story-led, activation



Fragmented activities

An East Anglia
Experience Engine



Jan Feb Mar Apr

May Jun Jul Aug

Sep Oct Nov Dec



Jan Feb Mar Apr

May Jun Jul Aug

Sep Oct Nov Dec



Autumn Migrations

Deer Rut

World Migratory Bird DaysOyster season starts

Herring season starts

Aldeburgh Food & Drink Festival

Norwich Beer Festival

Beccles Pumpkin Festival

Mushroom season starts

Partridge season starts

Grape harvest season starts

Eat Local Day

Eat Local DaySloe season starts

Red deer season starts

World Car-Free Day

Wild reads

Norwich Book FestivalIpswich Book Festival

Bury Literature Festival World Habitat Day

Digital Detox Day

World Mindfulness Day

East Anglian Traditional Music Day

Vineyard Tours & Tastings Chet Valley Harvest

Summer Sunset Tastings

Helmingham Autumn Plant Fair

Brancaster Mussel Festival Brecks Heritage Harvest Weekend

Autumn Festival Norwich



Home of 
the Harvest



Shared calendar, activations & messaging
Open source toolkit
LVEP Marketing
Aligned regional framing
Database building - competition

Home of 
the Harvest



Thank you
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